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Why should I get a Facebook? 

 
Facebook is a great way to connect with your customers.  With consumers averaging 8 hours-a-week on 

Facebook and many accessing the site from the mobile phones it is the second most visited site in the 

world just behind Google.com.  Facebook sites aren’t necessarily to sell products, but are to actually 

remind consumers of the brand.  With the brand engaging customers with a specific personality, 

consumers will feel more connected to the brand and its products. 

 

This guide is to help you build a page, make events, and highlight how to make your page an effective 

tool in your marketing portfolio.  
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Creating a Facebook page (timeline version) 
 

A Facebook page can be an effective marketing tool for many businesses.  It allows the company to stay 

fresh in the consumers mind with status updates, pictures of the business, products, and employees, 

and other important information.  The key to a Facebook page is interacting with the company’s 

customers and having them interact with each other on the company’s page. The interaction brings the 

business to the forefront of their mind when they need a product or service that the company offers. 

Step 1.  Go to www.facebook.com and click “Create a Page” at the bottom of the site. 

 

http://www.facebook.com/
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Step 2.  Click the corresponding description for what you plan to do.  Here we will click the “Local 

Business or place tab.
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Step 3.  Fill out the information in the drop down menus and spaces provided. Make sure to check the 

“Facebook Pages Terms” box.
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Step 4.  Create the Facebook account by filling out email and birthdate spaces along with the security 

boxes make sure to check the “Terms and Conditions” box. If you already have a Facebook account you 

can sign up through your profile by clicking the upper selection and signing in. Your email and password 

chosen will be how you log back in to the site.
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Step 5.  Now you should have the page all set up and follow the five steps that Facebook has provided.  

Upload a Picture of your company logo to alert your customers it is you.

 

Search for employees, friends, and valued customers and encourage them to like the page. 

You can import your contacts from your emails. Post status updates and explain your business on your 

page as you would to a customer entering the store. 

http://www.socialmediaexaminer.com/26-tips-for-enhancing-your-facebook-page/  

https://www.facebook.com/pages/Jammin-Jewelry/199197773512028?created  

  

http://www.socialmediaexaminer.com/26-tips-for-enhancing-your-facebook-page/
https://www.facebook.com/pages/Jammin-Jewelry/199197773512028?created
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Creating a Facebook Event (timeline version) 

Facebook events are an easy way to promote and advertise events for your business.  They provide an 

easy way to check how many people to prepare for and are much easier for customers to RSVP.  Make 

sure to promote events that are special sales days, grand openings, and unique events. 

If you already have the events tab activated you can skip to Step 7. 

 

Step 1.  Go to your Facebook page. 
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Step 2. Click the Manage drop down menu. 
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Step 3.  Under the Manage drop down menu, click the Edit Page tab.

 

 

Step 4.  Once on the Edit page click the Apps Section on the left-hand side of the page.
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Step 5.  Under the Apps section, go to the events app, and click edit settings. 

 

Step 6.  In the Edit Events Settings window click the (add) tab to make the events available.  Once the 

events are made available click the Okay button. 
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Step 7.  Now go back to your home screen and the Events box/tab should be visible in your info box.  

Now it is time to create your event.  Begin by clicking the Events box/tab. (Start here if you already have 

the app for events activated) 
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Step 8.  The Events page will show any current or upcoming events you have created as well as your 

past events.  To create a new event, click the “+ Create Event” button.
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Step 9.  For the new event fill out all of the information; including the event name, starting and ending 

time and date of the event, location with the address of the event, a photo for the event that describes 

it, and the details that inform the customers why they should attend.   

Make sure to allow customers to see who else is attending because if they see one of their friend’s plans 

on going to the event this will sway them to go to the event.  Plus when a customer says they will attend 

an event their friends who may not know of your page or event can see on their timelines that they plan 

on going to the event.   

Allowing the customers to write on the wall allows the customers to write about questions they may 

have or post about how excited they are for the event. This allows you to post replies to the questions 

or get word of mouth hype.  Once all of the information is all filled out, click the “Create Event” button.  
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Step 10.  Once the event is created you should share the event on your page so that your customers 

can see the event and choose to attend.

 

Step 11.  In the Share this Event window fill out a quick description of the event and encourage your 

customers to attend the event. 
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Step 12.  The event should now show up as a post on your timeline. 

 

 

Make sure to use events for special sales, grand openings, and other events.  With the calendar on 

Facebook your customers will easily remember to attend your big event.  The events will further allow 

the customers to interact with your business continuing to keep your business in their minds. 
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Facebook Do’s and Don’ts 
When creating a Facebook page a company must make sure to include some important aspects 

as well as avoiding some undesirable aspects that occur on the Social Media giant. A business should 

create a page as opposed to a profile to avoid violating the Facebook Terms of Service: 

“Facebook profiles are meant to represent a single individual. Organizations of any type are not 
permitted to maintain an account under the name of their organization. We have created 
Facebook Pages to allow organizations to have a presence on Facebook. These Pages are distinct 
presences, separate from user profiles, and optimized for an organization’s needs to 
communicate, distribute information/content, engage their fans, and capture new audiences 
virally through their fan’s recommendations to their friends. Facebook Pages are designed to be 
a media rich, valuable presence for any artist, business or brand.” 

There are some important items every Facebook page for businesses should contain.   Make 

sure to fill out your address, hours, price ranges, what the type of parking is available, a business 

description, and contact information with; your phone number, address, e-mail and website.   

The profile picture should be your recognizable logo to alert your customers that they are 

looking at the page.  Pictures are highly encouraged to attract your customer’s eyes so make sure to 

have albums with pictures of employees, pictures of the place of business, and pictures of the products 

that are offered.   

Once the basic information is posted, the next step is to engage your customers and 

connections.  In order to engage your customers, post statuses, pictures, or videos; that promote deals, 

comment on current events (nothing controversial), and other statuses that will invite your customers to 

converse with your company and each other about your company. 

One very useful option that a company should utilize is the question function.  You can post a 

polled question to gain direct and measureable feedback from your customers. This also allows one to 

actively engage your customers. 

On the questions of when to post and how much to post, companies will have to do a bit of 

experimentation.  With the like comment functions for statuses, pictures, or videos one can easily see 

what and when items are most effective at grabbing their customer’s attention.  One important warning 

is to not overflow your customers with posts and to keep it limited to two or less posts a day making 

sure they are worth being posted otherwise customers will become annoyed and be reluctant to follow 

your business on Facebook.  

For further tips and hints please visit these two sites: 

https://www.facebook.com/pages/edit/?id=199197773512028&sk=permissions#!/FacebookPages?v=ap

p_7146470109  

http://www.socialmediaexaminer.com/26-tips-for-enhancing-your-facebook-page/ 

https://www.facebook.com/pages/edit/?id=199197773512028&sk=permissions#!/FacebookPages?v=app_7146470109
https://www.facebook.com/pages/edit/?id=199197773512028&sk=permissions#!/FacebookPages?v=app_7146470109
http://www.socialmediaexaminer.com/26-tips-for-enhancing-your-facebook-page/

